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Museums collecting the web…

• There are relatively few examples of museums collecting web based and social media 
content, but an increasing awareness that it is important and a growing desire to 
experiment.

• Museum collections management standards do not address the particular challenges 
that web-based content presents.

• Large-scale archiving tools are not appropriate for most forms of museum collecting. 
Museums collecting web-based content would need to work on a smaller scale, with 
deep narratives and lots of context.

• Displays of web-based content can be creative and facilitated through commissions. 
They do not always have to be presented as artefacts.



Museological standards



“You have written evidence that the undisputed 
owners of acquired objects have transferred 

title to your museum.” 
The Acquisition and accessioning procedure, Spectrum 5.0 
https://collectionstrust.org.uk/resource/acquisition-and-accessioning-the-spectrum-standard/ (last accessed 19/01/2019)



Museum of London Victoria and Albert 
Museum





Cataloguing
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Museum of Moving Image, 
New York 

The Reaction GIF: Moving 
Image as Gesture. 2016.

© Jason Eppink



© Museum of London / Tekja 

© Museum of London / Hilde Krohn Huse





Amalia Ulman
Excellences and Perfections, 
2014

Ulman at Performing for the Camera, Tate Modern 2016. 
Image credit: ZARINAYUUU. 
https://zarinarave.wordpress.com/2016/05/14/amalia-ulman-l
iving-a-fake-luxurious-lifestyle-attracted-over-100k-followers
-on-instagram/ Ulman on Rhizome’s ‘webenact’, 2014. https://webenact.rhizome.org/



V&A

https://ccdgp.co.uk/narratives.html


