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Welcome!

• Web Archiving 
& Preservation 
Working Group

• Forum for 
participants: 
• share their 

experiences

• establish 
common 
goals

• inform policy 
development 
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Special Edition:
Social Media & Complex Content 
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Digital Preservation Coalition

• Membership 
Organisation 

• 90+ Members 
Worldwide

• 7 Supporters

• Events, Training, 
Research,  
Consultancy, 
Guidance, 
Publications, 
Awards, and 
more!

… exists to secure our digital legacy

dpconline.org
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Upcoming Events

Aye, Preserve! 

(free, open to all)

12 March, Glasgow

DPC Briefing Day:

managing sensitive data

2 April 2020, Manchester

DPC Briefing Day:

preserving 3D data

30 April, York
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Upcoming Events (DPC Members)

Connecting the Bits (& more!)

22-24 June 2020, London

Web Archiving Webinar 

Ep 1: Approaches & 
Tools - Large-scale and 

Collaborative

30 Jan 2020, 4pm (UK)

Web Archiving Webinar 

Ep 2: Approaches & 
Tools - DIY & 

Microservices

6 Feb 2020, 3pm (UK)
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Upcoming Events

WAPWG goes to the Netherlands!

October 2020

More to come!
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Today’s Programme

10.00 Registration, Tea & Coffee

10.30 Welcome & Introductions

10.45 Overview of Complex 
Web & Social Media 
Preservation

11.05 Overview of Collecting 
Approach to Complex 
Publications by Giulia Rossi 

11.25 Case Study: Web 
Collections in Museums by Karin 
de Wild 

11.45 Q&A

12.00 Lunch

12.45 Case Study: Defining and 
Capturing Web-based Interactive 
Fiction by Lynda Clark 

13.15 Case Study: Twitter Data for 
Social Science Research by Luke 
Sloan 

13.45 Q&A

14.00 Ethical Approaches to 
Archiving Social Media

14.15 Ethical Deliberation

15.00 Feedback to Big Group

15.45 Remaining Items & Next Steps

16.00 Close
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Overview of Complex Web 
& Social Media Preservation
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How is it different?

• Webpage with 
streaming video or 
audio

• Web-based storybook 
designed for a tablet or 
iPad

• Comic that requires 
user interaction

• Web-based video 
games

• A corporate or 
government Twitter or 
Facebook account

• Event recordings 
uploaded to YouTube

• Photos shared on Flickr, 
Facebook, or Instagram

• Data about interactions 
between users

Examples of Complex Content Examples of Social Media
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Complex Web Objects

• Dynamic & interactive

• Embedded or 
streaming components

• External Dependencies:
• Databases

• Other websites

• Local data (e.g. location 
services)

• Device specific (ex. 
optimized for tablet or 
mobile)

The Empty Kingdom, Daniel Merlin Goodbrey 

Breathe – a digital ghost story, Kate Pullinger 



sara.thomson@dpconline.org

Challenges

• Doesn’t fit into 
established workflows

• Difficult or impossible 
to capture with 
available tools

• Consists of components 
with a rapid 
obsolescence rate (esp. 
mobile apps) 

• Complicated rights 
issues due to multiple 
contributors or 
developers 
• copyright 
• personal data 
• restricted information

• Lack of in-house 
expertise
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Opportunities 

• Capturing a web 
resource that better 
reflects the original 
experience  

• Preventing the loss of a 
content type vulnerable 
to rapid obsolescence

• Heading off an 
expensive process 
further down the line

• Trialling and providing 
feedback for new tool 
and service 
development

• Developing capacity for 
web archiving that can 
be used to capture an 
increasing number of 
types of objects and 
records 



sara.thomson@dpconline.org

Social Media

• Individual posts or 
accounts (ex. screenshot, 
Heritrix type crawl, API 
tool) 

• Datasets generated 
based on set parameters 

• Images or embedded 
content 

• Network information (ex. 
number of users, how 
users are connected, 
location of users, flow of 
information)
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Social Media … as Data
JSON

Twitter 
Interface
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Social Media … as Data
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Challenges

• Platform Terms & Conditions 
prevent sharing and re-use 

• T&Cs change frequently, 
which may result in the 
suspension of other services 
or restricted access

• Each platform has different 
functionality and export 
options 

• New platforms & updates to 
interface and functionality

• For scholarship: difficult to 
create reproducible research 

• For archiving: difficult to 
select, describe, and build 
collections due to interactive 
and fluid conversations

• Rapid growth can make 
storage planning difficult

• Rights: personal data, 
copyright, right to be 
forgotten

• Ethics (more later): user 
awareness, consent for re-
use, representation

• Expensive, if not captured 
quickly after creation
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Opportunities 
• Important source of 

cultural heritage 

• Compliance with 
business, legal, and 
other regulations

• Source of 'naturally 
occurring' data for 
analysis

• Improve public services 
and support better 
governance 

• Online, open-source 
investigation (such as 
Bellingcat, WITNESS)

• Trialling and providing 
feedback for new tool 
and service 
development
• Social Feed Manager
• Documenting the Now 

(twarc, Hydrator)
• COSMOS
• Wasim Ahmed Blog (LSE 

Blog, Twitter as data)
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